BETHANY L. PETERS, PH.D.

5804 La Vista Court • Dallas, TX 75206

(214) 215-1490 			____                 		   BethanyLPeters@gmail.com
                             
ANALYTICS CONSULTANT
Delivering Leadership, Accountability, and Excellence


PROFILE
[bookmark: _GoBack]Highly experienced marketing executive with a broad background and over fifteen years of experience in critical analytical roles within top tier organizations. A welcome addition to any team, with a demonstrated ability to deliver highly critical project milestones within tight schedules and budgets, willing and able to function in any role necessary to ensure organizational success and on-time project delivery. Accomplished professional with experience positively impacting corporate performance through skillful development, enhancement, and orchestration of complex, integrated marketing programs and thought leadership. Motivational leader, effective manager, and team builder. Results driven with proven ability to combine effective strategies, solid management, and insightful analysis to identify and capitalize on new business opportunities / designs across the entire lifecycle. Effectively translate C-Level direction into deliverables for cross-functional team, serving as liaison with vendors, clients, and internal stakeholders to drive business through qualified lead generation, electronic campaigning, and client-facing areas.


CORE COMPETENCIES
Marketing Management • Quantitative and Qualitative Analysis • SQL • SAS • Office 
Analytical Interpretation • Performance Enhancement • Data Integration 
Multivariate Regressions • Set ROI Objectives and Measurement 
Targeted Marketing • Digital Marketing • Logistic Regression
Customer Segmentation • Simultaneous Equations
Direct Marketing Initiatives • CRM Software


PROFESSIONAL EXPERIENCE

MARK CUBAN COMPANIES, Dallas, TX	     						   2012 to 2017
Parent company to the Dallas Mavericks, AXS TV, Landmark Theaters, and Magnolia Pictures.

Analytics Consultant
Provided Analytics support for a variety of companies including the Dallas Mavericks, AXS TV, and multiple start-ups. Optimize pricing through secondary market monitorization. Utilize econometric models to assist with season ticket holder retention and evaluate effectiveness of marketing initiatives. Analyze digital marketing ROIs to effectively allocate resources. Generate reports on Salesforce to prioritize Leads and Accounts for penetration. Oversaw marketing collateral development and analyzed customer buying patterns and sales for a pizza chain.

APOLLO RESEARCH INSTITUTE								    2011to 2012
A nonpartisan research division of Apollo Group, the parent company of seven leading providers of educational services worldwide, including The University of Phoenix.

Research Associate									
Served as project manager in a study measuring the impact of classroom types (online vs. on ground) on higher education outcomes; interfaced with client updating on results, questions on data, and collaborating on research strategy; managed quantitative analysis performed by a PhD Economist. Led quantitative analysis in a comprehensive study examining attitudes on leadership in the work force by gender, region, generation, and industry; designed quantitative survey, working with third party vendor to implement survey, analyzing resulting data, and communicating results to the Institute and the public via Institute Insights, the monthly newsletter of Apollo Research Institute.
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TM ADVERTISING, Dallas, TX										     2011
A full service integrated advertising agency within the McCann Worldgroup network.

Manager / Analytics (contract)									
Served as a liaison between McCann Worldgroup Analytics department and Account Management, Media, and Strategy teams, managing all digital analytics reporting and developing wireframes on industry spending by brand and media type. Oversee client digital media advertising data for an emerging marketing dashboard incorporating eight unique data sources. Lead and spearhead various data discovery efforts, recommending formats for multiple dashboard modules.

· Secured and successfully managed $400,000 marketing /advertising analytics budget for Dashboard.

PRECISION, Dallas, TX									   2007 to 2010
Sales and marketing data firm providing analytics to aid partners in making fact-based decisions.

Senior Modeler, 2009 to 2010; Modeler, 2007 to 2009
Effectively delivered quantitative, fact-based models and analyses, converting large amounts of data and complex models into actionable executive-level summaries for external customers. Optimized merchandising mix and price discounting on Central Market Weekly Specials. Managed project timelines, developing models, and communicating model results to customers in a simple, easy to understand manner. Developed strategy to assess model compatibility with desired business improvement outcomes and supported customer penetration programs in medical categories.

1. Identified $370M in incremental sales penetration for primary care pharmaceuticals at McKesson.
1. Increased margin by 2.3% in less than a year through pricing optimization and leading price increases.
1. Achieved 10% sales growth through marketing analytics supporting Central Market loyalty program.

ANALYSIS GROUP, Dallas, TX  								   2006 to 2007
Analysis and information gathering group, providing economic, financial, and business strategy consulting to various law firms.

Associate	 										
Identified key economic issues and developed relevant analytical frameworks by formulating economic models based on quantitative and qualitative research. Performed lost profit damages analyses and reasonable royalty damages calculations resulting from patent infringement claims as well as internet broadcasting infringements. Created exhibits associated with expert reports and reviewed / enhanced work product of junior staff.

1. Defended against an illegal tying anti-trust claim by a franchise owner of a major American buffet restaurant chain.

RHODES COLLEGE, Memphis, TN 								   2002 to 2005
One of America’s top 50 private liberal arts colleges. 

Assistant Professor, Department of Economics and Business				
Presented research internally and externally, and contributed to the college and department through service on economic recruiting and athletic advisory committees. Developed all materials for and successfully delivered instruction for Introduction to Microeconomics, Labor Economics, and Health Economics.
			   
1. Earned Outstanding Faculty Award and Faculty Development Endowment Grant.
1. Published academic work in Applied Economics and Journal of Labor Research.


EDUCATION

Doctor of Philosophy 2002 & Master of Arts 2001, Economics   Duke University, Durham, NC

Bachelor of Science 1996, Mathematics and Economics   Trinity University, San Antonio, TX
